Snickers Incremental Plan

a1 Q2 a3 Q4
TRPs/IMPS/ % Budget
6
January February March April May June Jul August September October November December Planned Unit Media Dollars 8
Television (National) [50% reach at 3+ 50% reach at 3+ 50% reach at 3+ |50% reach at3+ _|50% reach at 3+
Prime $3,688,344 $4,057,218 $3,319,569 $4,462,920 $4,462,920 $19,990,971 8.88%
TRPs 99 99 99 99 99 495
Daytime $322,760 $355,000 $290,480 $390,520 $390,520 $1,749,280 0.78%
TRPs 40 40 40) 40 40 200
Sports $6,399,300 $7,039,260 $5,759,400 $7,743,180 $7,743,180 $34,684,320 15.42%
TRPs 60 60 60) 60 60 300
Late Night $913,971 $1,005,363 $822,579 $1,105,884 $1,105,884 $4,953,681 2.20%
TRPs 51 51 51 51 51 255
Cable $623,808 $686,208 $561,440 $754,816 $754,816 $3,381,088 1.50%
TRPs 32 32 32 32 32 160
Streamin $3,259,900 $3,585,925 $2,934,050 $3,944,500 $3,944,500 $17,668,875 7.85%
TRPs 175 175 175 175 175 875
Hispanic TV $968,975 $1,158,745 $872,095 $1,136,730 $1,136,730 $5,273,275 2.34%
TRPs 35 35 35 35 35 175
Total Cost $16,177,058 S0 S0 S0 S0 $17,887,719 S0 S0 $14,559,613 $19,538,550 $19,538,550 [ 2,460 $87,701,490 38.98%
Television (Local) |50+ reach at 6+ 50+ reach at 6+ 50+ reach at 6+ 50+ reach at 6+ 50+ reach at 6+
Early Morning $123,403 $123,403 $123,403 $123,403 $123,403 $617,015.0 0.27%
TRPs 17 17 17 17 17 85
Daytime $147,696 $147,696 $147,696 $147,696 $147,696 $738,480.0 0.33%
TRPs 17 17 17 17 17 85
Prime Access $404,056 $404,056 $404,056 $404,056 $404,056 $2,020,280.0 0.90%
TRPs 34 34 34 34 34 170
Prime $931,328 $931,328 $931,328 $931,328 $931,328 $4,656,640.0 2.07%
TRPs 34 34 34 34 34 170
Early Fringe $143,735 $143,735 $143,735 $143,735 $143,735 $718,675.0 0.32%
TRPs 17 17 17 17 17 85
Late Eve News $717,162 $717,162 $717,162 $717,162 $717,162 $3,585,810.0 1.59%
TRPs 51 51 51 51 51 255
Late Fringe $310,386 $310,386 $310,386 $310,386 $310,386 $1,551,930.0 0.69%
TRPs 34 34 34 34 34 170
Weekend Sports $2,328,320 $2,328,320 $2,328,320 $2,328,320 $2,328,320 $11,641,600.0 5.17%
TRPs 85 85 85 85 85 425
Cable $698,496 $698,496 $698,496 $698,496 $698,496 $3,492,480.0 1.55%
TRPs 51 51 51 51 51 255
Total Cost $5,804,582 S0 S0 S0 S0 $5,804,582 S0 S0 $5,804,582 $5,804,582 $5,804,582 30, 1700 $29,022,910 12.90%
Specials $18,510,000 8.23%
Winter Olympics (7 Super Bowl (2/8) NFL Draft (4/23- | NBA Finals (Dates FIFA World Cup (6/11-7/19)
Sports spots) G 4/25) T8D) (5 spots)
$7,000,000 $8,000,000 S0 $350,000 $2,000,000 $400,000 $600,000 50 50 50 S0 S0 $18,350,000 8.16%
Kids Choice
Bl Awards (Date TBD)
(2 spots)
S0 S0 S0 S0 $160,000 S0 50 50 S0 50 50 0 $160,000 0.07%
Internet 1,191,105,285 5,822,737 2.59%)
Link Ads (Static)
$20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $40,000] $40,000] $40,000] $100,000] $100,000] $100,000] 120,000,000 $600,000 0.27%
Facebook Stories (Static)
Facebook $20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $40,000] $40,000] $40,000] $100,000] $100,000] $100,000] 150,000,000 $600,000 0.27%
Facebook In-Stream (Video)
$20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $40,000] $40,000] $40,000] $100,000] $100,000] $100,000] 100,000,000 $600,000 0.27%
$60,000] $60,000] $60,000] $120,000] $120,000] $120,000] $120,000] $120,000] $120,000] $300,000] $300,000] $300,000] 370,000,000 $1,800,000 0.80%
Link Ads (Static)
$20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $40,000] $40,000] $40,000] $100,000] $100,000] $100,000] 120,000,000 $600,000 0.27%
Instagram Instagram Stories (Static)
$20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $40,000] $40,000] $40,000] $100,000] $100,000] $100,000] 150,000,000 $600,000 0.27%
$40,000] $40,000] $40,000] $80,000] $80,000] 580,000 580,000 $80,000( $80,000( $200,000] $200,000] $200,000] 270,000,000 $1,200,000 0.53%
Snap Ad (Video)
$20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $50,000] $50,000] $50,000] $140,000] $140,000] $140,000] 187,500,000 $750,000 0.33%
Snapchat Story Ad (Video)
$20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $50,000] $50,000] $50,000] $100,000] $100,000] $100,000] 157,500,000 $630,000 0.28%
$40,000] $40,000] $40,000] $80,000] $30,000] $30,000] $100,000] $100,000] $100,000] $240,000] $240,000] $240,000] 345,000,000 $1,380,000 0.61%
X (Twitter) Promoted Tweet (Static)
$10,000] $10,000] $10,000] $40,000] $40,000] $40,000] $40,000] $40,000] $40,000] $100,000] $100,000] $100,000] 81,428,571 $570,000 0.25%
TikTok In-Feed Video Ad
$20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $50,000] $50,000] $50,000] $180,913] $180,914] $180,910] 124,676,714 $872,737 0.39%
Radio 22,500,180 $1,606,863 0.71%)
Morning Drive $177,471 $167,202 $167,202 $511,875 0.23%
TRPs 21 21 21 63
Daytime $16,752 $18,270 $18,270 $53,292 0.02%
TRPs 3 3 3 9
Afternoon Drive $135,324 $135,891 $135,891 $407,106 0.18%
TRPs 21 21 21 63
Evening $27,708 $28,068 $28,068 $83,844 0.04%
TRPs 6 6 6 18
Weekend $32,796 $33,975 $33,975 $100,746 0.04%
TRPs 9 9 9 27
Total Cost S0 S0 S0 S0 S0 $390,051 S0 S0 S0 $383,406 $383,406 30| 180 $1,156,863 0.51%
) Audio Ads Sl Rl Audio Ads
Spotify Audio Ads
$10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000 $180,000 $20,000] $20,000] 15,500,000 $310,000 0.14%
Audio A
Podcasts TEIDACS
$10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $30,000] $10,000] $10,000 7,000,000 $140,000 0.06%
Out of Home $5,110,000 2.27%)
1 bi 15D
Billboards elcealR) billboard for all 15 DMAs
$20,000 50 S0 S0 S0 S0 S0 S0 S0 $150,000] $150,000] $150,000 $470,000 0.21%
Dallas (1), Chicago (1), New York (1), Los Angeles (1), Boston
Las Vegas (1) " . .
Bus Wraps (1), Philadelphia (1), Washington DC (1)
$20,000 S0 S0 S0 S0 S0 S0 S0 S0 $140,000] $140,000] $140,000 $440,000 0.20%
- 2w Viages (Ealtlam New York (220 Central Park South)
Building Wraps Nugget Hotel)
$250,000 S0 S0 S0 S0 S0 S0 S0 S0 $250,000] $250,000] $250,000 $1,000,000 0.44%
. Las Vegas (20) New New York (1) New York (20)
Taxis York (2)
$110,000 $5,000 $5,000 $5,000 $5,000 $5,000 $5,000 $5,000 $5,000 $100,000] $100,000] $100,000 $450,000 0.20%
TR
Uber/Lyft uring Ride Ads
50 50 50 S0 50 50 50 S0 S0 $250,000 $250,000 $250,000 $750,000 0.33%
- S0 S0 S0 50 50 50 S0 50 50 50 S0 $2,000,000 $2,000,000 0.89%
Branded Content $76,000 0.03%
Twitch Infl s KaiCenat (2) KaiCenat (2)
$20,000 S0 S0 S0 S0 S0 S0 S0 S0 $20,000 S0 S0 $40,000 0.02%
Melissa Ben-Ishay
TikTok Influencers (2) Stefan Johnson (2)
$0 $0 $0 $0 $0 $0 $0 $0 $0 $16,000 $20,000 $0 $36,000 0.02%
0 $1,000,000 0.44%)
Targeted Display
$100,000] [ [ | | $100,000] | | $100,000] $100,000] $100,000] $500,000 0.22%
Programmatic Targeted Video
$100,000] [ [ [ [ $100,000] [ [ $100,000] $100,000] $100,000] $500,000 0.22%
$200,000] So| So| so| so| $200,000] so| o] $200,000] $200,000] $200,000] S0) 0 $1,000,000 0.44%
Events $8,000,000 3.56%)
World Series of | NBA Dunk Contest
WNBA Draft (4/13
Sports Poker (1/11-1/16) (2/14) R
$2,000,000 $2,000,000 $0 $2,000,000 $0 $0 $0 $0 $0 $0 $0 $0 $6,000,000 2.67%
Austin City Limits
Music Festivals Activation
$0 $0 $0 $0 $0 $0 $0 $0 $0 $2,000,000 $0 $0| $2,000,000 0.89%
Official Partnerships $68,000,000 30.22%|
Official Partner of the NBA $25,000,000 11.11%
Official Candy Bar of WNBA $8,000,000 3.56%
Sports.
Lone Sponsor of a NASCAR Team $25,000,000 11.11%
Offical Partner of the WWE $10,000,000 4.44%
Research & Testing $150,000 0.07%
Research & Testing [Esead & iEsing
$12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500 $150,000 0.07%
Total Media Budget |_$225,000,000.00] 100.00%)
Total Budget Remaining $0.00] 0.00%




SNICKERS
INCREMENTAL BUDGET

National TV

(38.9%) Local TV (7%)

Specials (8.23%)

Internet (2.59%)
Radio (0.71%)

Out of Home (2.27%)
Programmatic (0.44%)

Events (3.56%)

Research
(0.07%)

Official Partnerships (30.22%)

National TV: $87,701,490 Internet: $5,822,737  Branded Content: $76,000

Local TV: $29.,022.910 Radio: $1,606,863 Programmatic: $1,000,000

Specials: $18,510,000 Events: $8,000,000 Out of Home: $5,110,000
Official Partnerships: $68,000,000 Research & Testing: $150,000

@ % of budget

Q2 Q3 Q4

48.99
Q1

Q1: $110,219,140 Q2:$30,384,852 Q3:$22,445,695 Q4:3$61,949,313

Highest Spending Months: Official Partnerships make up:

_$ ’ ’
octover-sz000s0s 3 1.776 OF Q1




.
Snickers Base Plan
Q2 a3 Q4
TRPs/IMPS/ % Budget
March April May August September October November December Planned Unit Media Dollars
Television (National) 50% reach at 3+ 50% reach at 3+ 50% reach at 3+
$3,319,569 $4,462,920 $4,462,920 $12,245,409]  9.80%
99 99 99 297
$290,480 $390,520 $390,520 $1,071,520]  0.86%)
40 40 40 120
$5,759,400 $7,743,180 $7,743,180 $21,245,760]  17.00%
60 60 60 180
$822,579 $1,105,884 $1,105,884 $3,034,347|  2.43%)
51 51 51 153
$561,440 $754,816 $754,816 $2,071,072[  1.66%
32 32 32 9%
$2,934,050 $3,944,500 $3,944,500 $10,823,050]  8.66%
175 175 175 525
$872,095 $1,136,730 $1,136,730 $3,145,555|  2.52%)
35 35 35 105
S0 S0 $0 $0 $0 $14,559,613 $19,538,550 $19,538,550 S0 1,476 $53,636,713] 42.91%
50+ reach at 6+ 50+ reach at 6+ 50+ reach at 6+
$123,403 $123,403 $123,403 $370,209.0(  0.30%)
17 17 17 51
$147,696 $147,696 $147,696 $443,088.0(  0.35%
17 17 17 51
$404,056 $404,056 $404,056 $1,212,168.0]  0.97%
34 34 34 102
$931,328 $931,328 $931,328 $2,793,984.0]  2.24%
34 34 34 102
$143,735 $143,735 $143,735 $431,205.0(  0.34%)
17 17 17 51
$717,162 $717,162 $717,162 $2,151,486.0]  1.72%
51 51 51 153
$310,386 $310,386 $310,386 $931,158.0(  0.74%)
34 34 34 102
$2,328,320 $2,328,320 $2,328,320 $6,984,960.0]  5.59%
85 85 85 255
$698,496 $698,496 $698,496 $2,095,488.0]  1.68%
51 51 51 153
Total Cost 0 $0 $0 $0 $0 $0 $5,804,582 $5,804,582 $5,804,582 S0 1020 $17,413,746] 13.93%
Specials $8,000,000 6.40%
Winter Olympics (2 NBA Finals (Dates
Sports spu‘(s)P { Super Bowl (2/8) TBD)(
$2,000,000 $4,000,000 $0 $0 $0 $0 $0 $8,000,000 6.40%
Entertainment
$0 $0 $0 $0 $0 $0 $0 $0 $0|  0.00%)
Internet 477,124,905 $2,363,541]  1.89%)
Link Ads (Static)
$5,000] $5,000] $5,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $25,000] $25,000] 525,000 30,000,000 $150,000]  0.12%
Facebook Stories (Static)
(rrethests $5,000] $5,000] $5,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $25,000] $25,000] $25,000] 37,500,000 $150,000]  0.12%
Facebook In-Stream (Video)
$5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $10,000] $25,000] $25,000] $25,000] 20,833,333 $125,000]  0.10%
$15,000] $15,000] $15,000] $25,000] $25,000] $25,000] $25,000] $25,000] $30,000] $75,000] $75,000] $75,000 88,333,333 $425,000]  0.34%)
Link Ads (Static)
$10,000] $10,000] $10,000] $15,000] $15,000] $15,000] $15,000] $15,000] $15,000] $50,000] $50,000] $50,000 54,000,000 $270,000]  0.22%)
Instagram Instagram Stories (Static)
$10,000] $10,000] $10,000] $15,000] $15,000] $15,000] $15,000] $15,000] $15,000] $50,000] $50,000] $50,000 67,500,000 $270,000]  0.22%)
$20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $30,000] $30,000] $30,000] $100,000] $100,000] $100,000] 121,500,000 $540,000]  0.43%)
Snap Ad (Video)
$10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $25,000] $25,000] $25,000] $50,000] $50,000] $50,000 78,750,000 $315,000]  0.25%)
Snapchat Story Ad (Video)
$10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $25,000] $25,000] $25,000] $50,000] $50,000] $50,000 78,750,000 $315,000]  0.25%)
$20,000( $20,000( $20,000( $40,000] $40,000] $40,000] $50,000] $50,000 $50,000 $100,000 $100,000| $100,000] 157,500,000 $630,000]  0.50%)
X (Twitter) Promoted Tweet (Static)
$10,000] $10,000] $10,000] $15,000] $15,000] $15,000] $15,000] $15,000] $15,000] $50,000] $50,000] $50,000 38,571,429 $270,000]  0.22%)
TikTok In-Feed Video Ad
$10,000] $10,000] $10,000] $25,000] $25,000] $25,000] $40,000] $40,000] $40,000] $91,181] $91,180] $91,180 71,220,143 $498,541]  0.40%)
Radio 7,500,000 $150,000  0.12%

. Audio Ads Audio Ads
Spotify Audio Ads
$5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000 $10,000 $10,000] $10,000 3,750,000 $75,000]  0.06%
Podcasts REEIDED
$5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $5,000] $10,000] $10,000] $10,000 3,750,000 $75,000]  0.06%
Out of Home $1,810,000 1.45%|
- ) 1 billboard for all 1 billboard for all
Billboards EOVEED 15 DMAs 15 DMAs
$10,000 $0 S0 $0 $0 $0 $0 $0 $0 $150,000 $150,000 $310,000 0.25%)
Dallas (1), Chicago Dallas (1), Chicago
(1), New York (1), (1), New York (1),
Los Angeles (1), Los Angeles (1),
Las V¢ 1
Bus Wraps as Vegas (1) Boston (1), Boston (1),
Philadelphia (1), Philadelphia (1),
Washington DC (1) Washington DC (1)
$20,000 $0 $0 $0 $0 $0 $0 $0 $0 $140,000 $140,000 $300,000 0.24%)|
Las Vegas (Golden New York (220
Building Wraps Nugget Hotel) Central Park South)
$250,000 $250,000 $500,000 0.40%)|
Las Vegas (10) New|
Taxis York+{0} New York (10)
$50,000 $50,000 $200,000 0.16%)|
Uber/Lyft During Ride Ads During Ride Ads
S0 $250,000 $250,000 $500,000 0.40%)

Branded Content $76,000 0.06%
Twitch KaiCenat (2) KaiCenat (2)
$20,000 50 50 50 50 50 50 50 50 $20,000 50 50 $40,000]  0.03%
Melissa Ben-Ishay
TikTok Influencers @ Stefan Johnson (2)
30 30 30, 50 50 30, 50 50 50 $16,000 $20,000 ) $36,000] _ 0.03%
Progammatic | 0 $400,000]  0.32%
Targeted Display
[ [ [ [ | | $100,000] $100,000] $200,000] _ 0.16%
Programmatic Targeted Video
| | [ [ $100,000[ $100,000[ $200,000]  0.16%)
so] o] $o] $0 $0] 50 $200,000] $200,000] 50 0 $400,000]  0.32%)
Events $6,000,000 4.80%
World Series of | NBA Dunk Contest
Sports Poker (1/11-1/16) (2/14)
$2,000,000 $2,000,000 $0 $0 $0 $0 $0 $0 $0 $0 $0 $4,000,000]  3.20%
Austin City Limits
Music Festivals Activation
30 30 30 50 50 S0 S0 S0 S0 $2,000,000 S0 S0 $2,000,000]  1.60%)
Official Partnerships [ | | $35,000,000]  28.00%
Official Partner of the NBA $25,000,000| 20.00%
Sports
Offical Partner of the WWE $10,000,000 8.00%)
Research & Testing $150,000 0.12%
Research & Testing RescarchiSy esting
$12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500 $150,000]  0.12%)
Total Media Budget [ $125,000,000.00] 100.00%|
Total Budget Remaining | $0.00]  0.00%




COTM
SNICKERS BASE BUDGET

Incremental
Greyed Out

National TV National TV

(42.91%)

Local TV

Local TV (13.93%)
Specials

Internet

Radio

Out of Home
Programmatic

Research

(0.12%) Specials (6.4%)

Research

Internet (1.89%)

Radio (0.12%) Fvents
Out of Home (1.45%
Programmatic (0.32%

Official Events (4.8%)

Partnerships (28%)

Official Partnerships

@ % of budget

National TV: $53,636,713 Programmatic: $400,000 %0
Local TV: $17,413,746 Events: $6,000,000

Specials: $8,000,000 Official Partnerships: $35,000,000
Internet: $2,363,541 Research & Testing: $150,000

Radio: $150,000 Highest Spending Months:

Out of Home: $1,810,000 January: $39,447,500

Q1 Q2 Q3 Q4
Branded Content: $76,000 October: $28,617,813 Q1 $45,642,500 Q2:$2,472,500  Q3:$20,916,695 Q4: $55,968,305



Dessert Topping Incremental Plan

a1 Q2 a3 Q4
TRPs/IMPS/ % Budget
January February March April May June July August September October November December Planned Unit Media Dollars ? 8
T 50% reach at 3+ 50% reach at 3+
Prime $4,917,840 $4,023,720 $8,41,560 11.18%
TRPs 120 120 240
Daytime $798,750 $653,580 $1,452,330 1.82%
TRPs 9 90 180
Sports $4,692,840 $3,839,600 $8,532,440 10.67%
TRPs 40 40 80
Late Night $1,064,502 $870,966 $1,935,468 2.42%
TRPs 54 54 108
Cable $3,087,936, $2,526,480 $5,614,416 7.02%
TRPs 144/ 144 288
Streaming $1,229,460 $1,005,930 $2,235,390 2.79%
TRPs 60 60 120
Hispanic TV $1,059,424 $797,344 $1,856,768 2.32%
TRPs 32 32 64
Total Cost $0 $0 $0 $0 $0 $16,850,752 $0 $0 $13,717,620 $0 S0 S0 1,080 $30,568,372 38.21%
Television (Local) 50% reach at 6+ 50% reach at 6+
Early Mornin $82,994 $82,994 $165,988 0.21%
TRPs 17 17 34
Daytime $367,880 $367,880 $735,760 0.92%
TRPs 68 68 136
Prime Access $250,036 $250,036 $500,072 0.63%
TRPs 34 34 68
Prime $486,336 $486,336 $972,672 1.22%
TRPs 34 34 68
Early Fringe $86,802 $86,802 $173,604 0.22%
TRPs 17 17 34
Late Eve News $477,717 $477,717 $955,434 1.19%
TRPs 51 51 102
Late Fringe $196,520 $196,520 $393,040 0.49%
TRPs 34 34 68
Weekend Sports $486,336 $486,336 $972,672 1.22%
TRPs 34 34 68
Cable $364,752 $364,752 $729,504 0.91%
TRPs 51 51 102
Total Cost $0 $0 $0 $0 $0 $2,799,373, $0 $0 $2,799,373 $0 S0 $0 680 $5,598,746 7.00%
Specials $250,000 0.31%
Macy's
Entertainment ihankseivineiDay
Parade (11/26)
S0 S0 $0 S0 S0 S0 $0 S0 S0 S0 $250,000 $0 $250,000 0.31%
Internet 533,366,857 $2,771,068 3.46%
Link Ads (Static)
$20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $40,000] $40,000] $40,000] $20,000] $20,000] $20,000] 66,000,000 $330,000 0.41%
Facebook Stories (Video)
Facebook $20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $40,000] $40,000] $40,000] $20,000] $20,000] $20,000] 82,500,000 $330,000 0.41%
Facebook In-Stream (Video)
$20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $40,000] $40,000] $40,000] $20,000] $20,000] $20,000] 55,000,000 $330,000 0.41%
$60,000] $60,000] $60,000] $90,000] $90,000] $90,000] $120,000( $120,000] $120,000] $60,000] $60,000] $60,000] 203,500,000 $990,000 1.24%
Link Ads (Static)
$15,000] $15,000] $15,000] $20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $15,000] $15,000] $15,000] 48,000,000 $240,000 0.30%
Instagram Instagram Stories (Video)
$15,000] $15,000] $15,000] $20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $15,000] $15,000] $15,000] 60,000,000 $240,000 0.30%
$30,000] $30,000] $30,000] $40,000] $40,000] $40,000] $60,000] $60,000] $60,000] $30,000] $30,000( $30,000] 108,000,000 $480,000 0.60%
- Link Ads (Static)
Pinterest
$40,000] $40,000] $40,000] $60,000] $60,000] $60,000] $70,000] $70,000] $70,000] $40,000] $40,000] 540,000 126,000,000 $630,000 0.79%
TikTok In-Feed Video Ad
$40,000] $20,000] $20,000] $60,000] $60,000] $60,000] $101,068] $100,000] $100,000] $30,000] $40,000] $40,000] 95,866,857 $671,068 0.84%
Radio 56,667,227 $3,090,694 3.86%
Morning Drive $271,558 $247,695 $247,695 $269,647 $1,036,595 1.30%
TRPs 49 49 49 49 196
Daytime $26,446 $26,887 $26,887 $28,896 $109,116 0.14%
TRPs 7 7 7 7 28
Afternoon Drive $200,655 $192,031 $192,031 $204,967 $789,684 0.99%
TRPs 49 49 49 49 196
Evening $40,166 $38,710 $38,710 $41,552 $159,138 0.20%
RPs 4 4 14 14 56
Weekend $48,888 $47,964 $47,964 $51,345 $196,161 0.25%
TRPs 21 21 21 21 84
Total Cost $0 $0 $0 S0 S0 $587,713 $553,287 S0 $553,287 $596,407 S0 S0 560 $2,290,694 2.86%
Audio Ads
Amazon
$20,000] $20,000] $20,000] $40,000] $40,000] $50,000] $50,000] $50,000] $50,000] $20,000] $20,000] $20,000] 26,666,667 $400,000 0.50%
Audio Ads
$10,000] $10,000] $10,000] $20,000] $20,000] $25,000] $25,000] $25,000] $25,000] $10,000] $10,000] $10,000] 10,000,000 $200,000 0.25%
Pandora Display Ads
$10,000] $10,000] $10,000] $20,000] $20,000] $25,000] $25,000] $25,000] $25,000] $10,000] $10,000] $10,000] 20,000,000 $200,000 0.25%
$20,000( $20,000] $20,000( $40,000( $40,000( $50,000( $50,000( $50,000( $50,000( $20,000( $20,000( $20,000] 30,000,000 $400,000 0.50%
Out of Home $1,590,000 1.99%
1 billboard for all 17 DMAs
Billboards hosrdiors
S0 S0 S0 S0 $170,000 $170,000 $170,000 $170,000 $170,000 $170,000 $170,000 S0 $1,190,000 1.49%
Dallas (1), Dallas (1), Dallas (1), Dallas (1),
Philadelphia (1), Philadelphia (1), Philadelphia (1), Philadelphia (1),
Bus Wraps Atlanta (1), Detroit | Atlanta (1), Detroit | Atlanta (1), Detroit Atlanta (1), Detroit
(1), Denver (1) (1), Denver (1) (1), Denver (1) (1), Denver (1)
S0 S0 S0 0 S0 $100,000 $100,000 $100,000 $0 $100,000 S0 S0 $400,000 0.50%
Branded Content $2,321,120 2.90%
Pioneer Woman | Uses in Recipe | Uses in Recipe |
Collab 50 S0 S0, so| $250,000 so| 50 $250,000] 50 50 50 S0 $500,000 0.63%
Food Network Full Page Spread Partnership with Pioneer Lady (Cover) Full Page Spread
Magazine $0 S0 $0 $71,730 $44,830 $44,830 $71,730 $0 S0 S0 $233,120 0.29%
Top Chef (Dates The Bear (Dates 9
Product Placement TBD) T8D) Hallmark Movie
S0 S0 S0 S0 S0 $250,000 S0 S0 $250,000 S0 S0 $250,000 $750,000 0.94%
@the_real_slim_fo
Claire Saffitz (6) Pioneer Woman (6) Kimly Curry odie (TX - 1) @highitstarra
Influencers (MN-1) @tasteofaz (OK-1)
(AZ-1)
$12,000 $12,000 S0 S0 $24,000 $24,000 S0 $4,000 $8,000 $4,000 S0 50 $88,000 0.11%
Guy's Grocery Use in Challenge Use in Challenge Use in Challenge
Games $250,000 S0 S0 S0 S0 $250,000 S0 S0 $250,000 S0 S0 S0 $750,000 0.94%
Pr 70,153,571 $1,160,000 1.45%
Targeted Display
$100,000] [ [ [ [ $100,000] $100,000] [ $100,000] [ [ 50,000,000 $400,000 0.50%
Programmatic Targeted Video
$100,000] [ [ [ [ $100,000] $100,000] [ $100,000] [ [ 20,000,000 $400,000 0.50%
$200,000( 0| 0| o] o] $200,000( $200,000( 50| $200,000( 50| S0] so] 70,000,000 $800,000 1.00%
Brand Ad
$10,000] $10,000] $10,000] $30,000] $30,000] $30,000] $30,000] $35,000] $35,000] $10,000] $10,000] $10,000 125,000 $250,000 0.31%
Google Seach Ads Segment Ad
$10,000] $5,000] $5,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000] $10,000 28,571 $110,000 0.14%
$20,000] $15,000] $15,000] $40,000] $40,000] $40,000] $40,000] $45,000] $45,000] $20,000] $20,000] $20,000 153,571 $360,000 0.45%
Events $15,000,000 18.75%
Grocery Carts Walmart HEB Kroger
$0 $0 $0 S0 S0 $1,000,000 $1,000,000 S0 $1,000,000 $0 $0 $0 $3,000,000 3.75%
Sam's Club (6/19- | Sam's Club (7/3- Sam's Club (9/4-
Sampling 6/21) 7/5) 9/6)
$0 $0 $0 S0 S0 $2,000,000 $2,000,000 $0 $2,000,000 S0 S0 S0 $6,000,000 7.50%
Tulsa State Fair
(10/1-10/11)
State Fair of Texas (9/25-10/18)
State Fair(s) " =
Arizona State Fair (Dates TBD)
Minnesota State Fair (8/27-9/7)
0 $0 0 $0 $0 $0 $0 $750,000 $2,250,000 $3,000,000 $0 $0 $6,000,000 7.50%
Official Partnerships| $17,500,000 21.88%
TV Food Network Dessert Sponsor $15,000,000 18.75%
Fast Food Official Dessert Topping of Baskin Robbins $2,500,000 3.13%
Research & Testing $150,000 0.19%
=
Research & Testing RescalclENes e
$12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500 $150,000 0.19%
Total Media Budget $so,ooo,ooo_oo| 100.00%
Total Budget Remaining $0.00] 0.00%




DESSERT TOPPING

INCREMENTAL BUDGET

National TV (38.21%)

Local TV (7%)

Specials (0.31%)

Internet (3.46%)

Research

(0.19%) Radio (3.86%)

Out of Home (1.99%)

Branded Content (2.9%)
Programmatic (1.45%)

Official
Partnerships

(21.88%) Events (18.75%)

National TV: $30,568,372 Internet: $2,771,068  Branded Content: $2,321,120

Local TV: $5,598,746 Radio: $3,090.694 Programmatic: $1,160,000

Specials: $250,000 Events: $15,000,000 Out of Home: $1,590,000
Official Partnerships: $17,500,000 Research & Testing: $150,000

@ % of budget
40

30
20
10
0 253 345 760
Q1 Q2

57
Q3 Q4
Q1: $18,651,500 Q2:$25,959,898 Q3:%$30,130,695 Q4: $5,257,907

Highest Spending Months: Official Partnerships make up:

J - $24.,679,168
Suenpetember -$23,705,780 9 308% Of Q1




Dessert Topping Base Plan

Q1 Q2 Q3 Q4

TRPs/IMPS/ % Budget
January February March April May June Jul August September October November December Planned Unit Media Dollars
Televisi i 50% reach at 3+

Prime $4,023,720 $4,023,720 10.06%
TRPs 120 120

i $653,580 $653,580 1.63%
TRPs 90! 90

Sports $3,839,600 $3,839,600 9.60%)|
TRPs 40! 40

Late Night $870,966 $870,966 2.18%
TRPs 54 54

Cable $2,526,480 $2,526,480 6.32%)|
TRPs 144 144

Streaming $1,005,930 $1,005,930 2.51%
TRPs 60 60

i ic TV $797,344 $797,344 1.99%
TRPs 32 32

Total Cost S0 S0 S0 S0 S0 $13,717,620 S0 S0 S0 S0 540 $13,717,620| 34.29%

Television (Local) 50% reach at 6+ 50% reach at 6+

Early Mornin, $82,994 $82,994 $165,988 0.41%|
TRPs 17, 17, 34

Daytime $367,880 $367,880 $735,760 1.84%
TRPs 68 68 136

Prime Access $250,036 $250,036 $500,072 1.25%
TRPs 34 34 68

Prime $486,336 $486,336 $972,672 2.43%
TRPs 34 34 68

Early Fringe $86,802 $86,802 $173,604 0.43%|
TRPs 17, 17, 34

Late Eve News $477,717 $477,717 $955,434 2.39%
TRPs 51 il 102

Late Fringe $196,520 $196,520 $393,040 0.98%|
TRPs 34 34 68

Weekend Sports $486,336 $486,336 $972,672 2.43%
TRPs 34 34 68

Cable $364,752 $364,752 $729,504 1.82%
TRPs 51 i, 102

Total Cost S0 S0 S0 S0 S0 $2,799,373 $0 $2,799,373 $0 S0 $0 680 $5,598,746| 14.00%

Specials $0 0.00%

Entertainment

S0 S0 0! S0 S0 S0 S0 S0 S0 S0 $0 $0 $0 0.00%
Internet 266,214,000 $1,394,998] _ 3.49%)
Link Ads (Static)
$10,000] $10,000] $10,000] $15,000] $15,000( $15,000( $20,000( $20,000] $20,000( $10,000( $10,000] $10,000] 33,000,000 $165,000]  0.41%)
Facebook Stories (Video)
Facebook $10,000] $10,000] $10,000] $15,000] $15,000( $15,000( $20,000( $20,000] $20,000( $10,000( $10,000] $10,000] 41,250,000 $165,000]  0.41%)
Facebook In-Stream (Video)
$10,000] $10,000] $10,000] $15,000] $15,000( $15,000( $20,000( $20,000] $20,000] $10,000] $10,000] $10,000] 27,500,000 $165,000]  0.41%)
$30,000] $30,000] $30,000] $45,000] $45,000] $45,000] $60,000] $60,000] $60,000] $30,000] $30,000( $30,000] 101,750,000 $495,000]  1.24%]
Link Ads (Static)
$7,500] $7,500] $7,500] $10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $7,500] $7,500] $7,500] 27,000,000 $135,000]  0.34%|
Instagram Instagram Stories (Video)
$7,500] $7,500] $7,500] $10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $7,500] $7,500] $7,500] 33,750,000 $135,000]  0.34%|
$15,000] $15,000] $15,000] $20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $15,000] $15,000] $15,000] 60,750,000 $270,000]  0.68%)
. Link Ads (Static)
Pinterest
$10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $20,000] $20,000] 520,000 48,000,000 $240,000]  0.60%)
TikTok In-Feed Video Ad
$10,000] $10,000] $10,000] $39,998] $40,000] $40,000] $60,000] $60,000] $60,000] $20,000] $20,000] $20,000] 55,714,000 $389,998]  0.97%)
Radio 33,000,120 $939,246] _ 2.35%
Morning Drive $106,155 $106,155 $212,310]  0.53%
TRPs 21] 21 22
Daytime $11,523] $11,523 $23,046]  0.06%
TRPs 3 3 6
Afternoon Drive $82,299 $82,299 $164,598 0.41%)|
TRPs 21] 21 22
Evening $16,590) $16,590 $33,180]  0.08%
TRPs 6 6 12
kend $20,556, $20,556, $41,112]  0.10%
TRPs 9 9 18
Total Cost $0 $0 $0 $0 S0 $237,123 S0 $237,123 S0 S0 120 $474246]  1.19%
Audio Ads
Amazon
$10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $30,000] $30,000] $30,000] $15,000] $15,000] $15,000] 15,000,000 $225,000]  0.56%)
Audio Ads
$5,000] $5,000] $5,000] $10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $5,000] $5,000] $5,000 6,000,000 $120,000]  0.30%
Pandora Display Ads
$5,000] $5,000] $5,000] $10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $5,000] $5,000] $5,000] 12,000,000 $120,000]  0.30%)
$10,000] $10,000] $10,000] $20,000] $20,000] $20,000] $40,000] $40,000] $40,000] $10,000] $10,000] $10,000] 18,000,000 $240,000]  0.60%
Out of Home $1,050,000]  2.63%)
Billboards 1 billboard for all 17 DMAs
S0 S0 S0 $170,000 $170,000 $170,000 $170,000 $170,000 S0 $850,000  2.13%
Dallas (1), Dallas (1),
Philadelphia (1), Philadelphia (1),
Bus Wraps Atlanta (1), Detroit | Atlanta (1), Detroit
(1), Denver (1) (1), Denver (1)
$0 $0 $0! 0 $0 $100,000 $100,000 $0 $200,000 0.50%
Branded Content $1,499,390 3.75%
Pioneer Woman | Uses in Recipe I | Uses in Recipe |
Collab S0 S0 S0 so| $250,000 o] 50 $250,000 50 50 50 $500,000]  1.25%]
Food Network Full Page Spread Partnership with Pioneer Lady (Cover)
Magazine S0 S0 $0 $71,730 $0 $0 $0 $161,390 0.40%)
Product Placement Lelraliovs
%0 %0 S0 $0 $0 S0 S0 $250,000 $250,000]  0.63%
@the_real_slim_fo
Claire Saffitz (6) Pioneer Woman (6) Kimly Curry odie (TX - 1) @highitstarra
Influencers (MN-1) @tasteofaz (OK-1)
(AZ-1)
$12,000 $12,000 S0 S0 $24,000 $24,000 S0 $4,000 $8,000 $4,000 50 50 $88,000]  0.22%
Guy's Grocery Use in Challenge Use in Challenge
Games $0 S0 $0 $0 $250,000 $0 S0 $250,000 $0 $0 $0 $500,000|  1.25%)
Pr i 35,125,000 $650,000 __ 1.63%
Targeted Display
[ [ [ | $100,000] [ $100,000] [ [ 25,000,000 $200,000] _ 0.50%
Programmatic Targeted Video
[ [ [ $100,000] [ $100,000] [ [ 10,000,000 $200,000]  0.50%)
o] 0| 0] $0 $200,000( 50| $200,000( S0] $0] so] 35,000,000 $400,000]  1.00%|
Brand Ad
$10,000 125,000 $250,000]  0.63%
Google Seach Ads
so|  0.00%
$30,000 $35,000 125,000 $250,000] _ 0.63%
Events $12,500,000 _31.25%
Grocery Carts Walmart Kroger
$0 $0 $0 S0 S0 $1,000,000 S0 $1,000,000 $0 50 50 $2,000,000]  5.00%)
Sam's Club (6/19- | Sam's Club (7/3- Sam's Club (9/4-
Sampling 6/21) 7/5) 9/6)
$0 $0 $0 S0 S0 $2,000,000 $2,000,000 S0 $2,000,000 $0 S0 S0 $6,000,000[  15.00%)
State Fair of Texas (9/25-10/18)
State Fair(s)
Arizona State Fair (Dates TBD)
Minnesota State Fair (8/27-9/7) |
S0 $0 $0 $0 $0 S0 S0 $750,000] $2,250,000] $1,500,000 S0 S0 $4,500,000]  11.25%)
Official Partnerships| $2,500,000 6.25%
0.00%
Fast Food Official Dessert Topping of Baskin Robbins $2,500,000 6.25%)|
Research & Testin§ $150,000 0.38%
Research & Testing RescalclENes e
$12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500] $12,500 $150,000]  0.38%)
Total Media Budget [ $40,000,000.00] 100.00%,

Total Budget Remaining | $0.00]  0.00%




COTM
DESSERT TOPPING BASE BUDGET

National TV Incremental
Greyed Out

National TV

Local TV Local TV

Specials
Internet
Research Internet Research
Radio
. . Radio
Official Out of Home
Partnerships) Out of Home

Branded Content

Programmatic

Branded Content

Programmatic

Official
Partnerships)

Events
Events
® % of budget
National TV: $13,717,620 Programmatic: $650,000
Local TV: $5,598,746 Events: $12,500,000
Specials: $0 Official Partnerships: $2,500,000
Internet: $1,394,998 Research & Testing: $150,000
Radio: $939,246 Highest Spending Months:
Out of Home: $1,050,000 July- $19,571,446

(o) Q2 Q3 Q4
Branded Content: $1,499,390 September - $9,221,996 Q1:$2,846,500 Q2 $4,457,058  Q3:$30,374,942  Q4: $2,321,500
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